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Touch the Museum (beta): Multimedia tour of the permanent collection
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Duration: 9 - 14 February 2009
Organizer: National Museum of Western Art
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Touch the Museum (beta) was the test version of an AV guide to the
museum based on fiscal 2008 guidelines from the Agency for Cultural
Affairs.

Mobile devices, such as the mobile telephones that seem to have
become an essential feature of people’s lives, have rapidly diversified in
recent years, and these mobile devices have greatly shifted towards the
functions of obtaining and consuming AV contents. Particularly in the
last two to three years, interest has increased in western museums in
which the iPhone, Nintendo DS and other mobile terminals are being
used with a new generation of guide options for viewing art works.
Needless to say, there has not been a uniform reaction to this change in
the case of visual media such as art works. In addition, exhibition
methods have been explored which involve the parallel presentation of
photographs and video media related to art works. Thus said, however,
the basic tool used to support the viewing experiences of the many
different individuals who visit a museum is limited to an audio tour. The
interest in a viewer's guide using the iPhone and other such devices is
more than anything else a shift from aiding viewing through a special set
of audio information, and shifting to a new guide form centered on
visual information.

The Touch the Museumn program using Apple iPod touch devices was
part of this larger trend toward providing visual information. The beta
version of the program involved 40 art work explanations (audio and
still images), 12 corner area explanations (video and audio) and
explanation (video and audio) of the Le Corbusier Main Building, along
with some music contents. These different explanatory sections were
accessed through a unique positioning system that allowed viewers
Touch the
Museum guide was created by NHK Educational Corporation, a

effective access to the information. The content of the
company that specializes in education video production, after
consultation with specialists about the pros and cons of presenting
either still images or moving images in front of the art works. Questions
that arose included whether or not the viewer would concentrate solely

on the terminal, and the production team employed various stratagems



to encourage the viewer’s focus to move back and forth between the
actual art work hanging on the wall and the image appearing on the
terminal. According to our survey, just under 90 percent of the viewers
(from a total answer pool of 843) answered that the guides’ contents
were easy to understand, and the introduction of video in the exhibition
galleries was favorably received as having slightly increased their
expectations regarding such devices. Further, the first reason for the use
of the iPod Touch was its ease of use. During the tests, approximately 80
sy to use the application we

percent of users answered that it was ea
developed. Whether or not there was room for improvement, regarding
functionality, it is good that effectiveness exceeding a certain standard
was acknowledged.

Thus, in the awareness of switching from voice/words to
image/video, the Touch the Museum program can be considered to be
the first step towards finding a new art viewing tool that connects with
the Internet. (Atsushi Shinfuji)

Contents production: NHK Educational Corporation
Application development: SYNETICS LTD.



