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Starting in fiscal 2007, the NMWA began its Open Museum project with
the aim of having more people enjoy a more open, accessible museum.
The Seiko Epson Corporation and Epson Sales Japan Corporation have
signed on for a three-year period as the official partners for the new
plan.

Up until now the NMWA has emphasized both the protection of its
important collections and the public presentation of its collections,
reminding visitors that these works can be enjoyed in their own ways.
The Open Museum concept seeks to further develop the open nature of
the museum, creating a museum where more and more people can
encounter art works, while also giving credence to the importance of
the museum’s connections with a diverse array of organizations. For
that purpose, the Open Museum program aimed at individuals, families
and groups has been developed by refining existing programs and
introducing new media into some part of them.

The fiscal 2007 Open Museum programs consisted of the following:
the Fun Day 2007 program with related educational programs in which
all Permanent Collection Galleries were open free of charge (see details
in other sections of this report, same for all programs listed here); a
Lecture-Concert held in conjunction with the Parma exhibition (June
30th); a small-scale special exhibition “Medieval Devotion: Photographs
of Romanesque Art” (June 12 - August 26); a Son et Lumiere program
produced by Motoko Ishii (Kosai Jiku '07 Light from the Museum,
October 30 - November 4); the Open Museum Inaugural Service Days
(September 22 - 24), and Museum Christmas at the NMWA (November
23 - January 6). Other related events included the production of a video
guide shown during open hours by the Main Building Entrance, the
presentation of a large-scale panel on Monet’s Waterlilies, and events
held at the Tokyo Midtown and NMWA facilities (held respectively on
March 18 - 31, March 25 - 30).

Thanks to the support for this project received from Seiko Epson
Corporation and Epson Sales Japan Corporation, printed matter related
to works in the museum collections were distributed and existing visitor
services were further enhanced. Each program attracted large numbers
of participants, and overall the programs were very effective in raising
people’s awareness of the museum’s collections and activities. Open
Museum programs will be conducted in the future, and further efforts
will be made to make the museum an open museum by having more

and more people participate in these programs. (Saki Yokoyama)



